
66
SUPERMARKET & RETAILER, DECEMBER 2016

Clover driver takes  
top honours in Japan
Alfred Ngilo, a UD fleet driver 
from Clover in KwaZulu-Natal, was 
named the best skilled driver at 
the UD Extra Mile Challenge driver 
competition, which was held at 
the UD Experience Centre in Ageo, 
Japan.  

Although Ngilo didn’t win the overall title, 

he did South Africa proud in this prestigous 

competition that ultimately helps fleet 

customers to get the most out of their  

UD products and services. The competition 

is aimed at improving driving skills and 

reducing both costs and downtime  

and is based on three key elements; pre-

inspection, fuel efficiency and safety, and 

drivability.

During the competition, drivers using the 

same UD Quester model, had to compete 

in a simulated transport delivery cycle, and 

subsequently the winning team from

INDUSTRY NEWS 

will be monitored closely in the coming 

months and further cutbacks may become 

necessary should the market situation not 

improve.

Poultry industry insiders have warned 

that for every 10 000 tons of dumped 

chicken imported as many as 1 000 jobs 

may be lost, with as many as 6 000 jobs 

affected across the industry by the end of 

2016. The industry might not survive in its 

current state for another 12 months.

The South African Poultry Association 

(SAPA) has pointed out that once the local 

industry has been forced to shut down, the

Instead of Christmas bonuses, 

thousands of workers in the 

chicken industry are facing 

retrenchment by the end of the 

year, as the local industry tightens 

its belt due to the increased 

dumping of imported chicken on 

the South African market.

Local producer RCL FOODS today joined 

forces with the Food and Allied Workers 

Union (FAWU) in a march protesting this 

ongoing threat to job security, which took 

place in Pietermaritzburg.

Some 350 protesters marched from 

the Mayors Walk to the KZN Provincial 

Legislature where a memorandum was 

handed over to Advocate Linda Zama, 

Advisor to KZN Premier, Willies Mchunu.

“It is with a heavy heart that we 

reduce production at our Hammarsdale 

plant, when it means one thing – our 

workforce has to shrink too, which 

affects breadwinners, families, and entire 

communities,” said Scott Pitman, the MD 

of RCL FOODS Consumer Division, who 

showed a united front with FAWU General 

Secretary Katishi Masemola, along with a 

number of RCL FOODS Executives.

Pitman confirmed that RCL FOODS will 

halve production from January 2017 at 

its Hammarsdale plant, and that 1 350 

workers are affected so far. The situation

country will be at the mercy of foreign 

producers who can raise prices or, if better 

prices are offered elsewhere, switch their 

sales to other markets. Chicken is the main 

source of protein for many South African 

consumers, and the industry that produces 

it provides a livelihood for over 130 000 

workers. The potential disaster is obvious.

“We can’t stand by and let a predatory 

practice like dumping destroy a sustainable, 

100% local industry. We support 

government in its efforts to resolve the 

challenges facing the chicken industry in 

South Africa,” says Pitman.

Poultry industry marches against chicken dumping

Malaysia delivered the highest profitability 

statistics.  

Earlier this year, Ngilo won the local leg 

of the competition by outperforming 20 

other participants, which resulted in him 

participating in the finals in Japan.  

▲



67
SUPERMARKET & RETAILER, DECEMBER 2016

The Unit is now the second in the country. 

Funds for the Unit were raised during ICC 

Buying Group’s annual golf day which took 

place earlier this year and donated to two 

charities: the Smile Foundation (R350 000) 

and PinkDrive (R100 000).

 “Our member stores are generally 

located in various communities, so we 

continually witness the needs and strive 

to make a small difference where we can,” 

Gert Scheepers, CEO of the ICC Buying 

Group. Suppliers who took part in the event

Something  
to smile about
Twenty previoulsy disadvantaged 

children who suffer from various 

facial conditions received surgery 

this year thanks to the Smile 

Foundation and funds raised by 

 ICC Buying Group. 

The journey includes identification of these 

children in the rural communities, transport 

and care for the children and mothers 

while at the hospital as well as a host of 

counselling and educational services to 

help integrate the child back into society.

The ICC Buying Group and key suppliers 

have witnessed how their sponsorship to 

Smile Foundation has delivered smiles to 

those less fortunate during a recent visit to 

the Dr George Mukhari Academic Hospital 

in Ga-Rankuwa.

A highlight of the visit was the recent 

completion of the burns unit, a three-year 

project between the public sector, the 

private sector and the Smile Foundation. 

In September 2015, Sasko 

launched its Siyasizana Daycare 

Project to assist local daycare 

centres in receiving much-needed 

items for their crèches. 

Just over one year later, the programme 

has grown in leaps and bounds with 

community members rallying to support 

daycare centres in their areas. In December 

2016, over one million Sasko bread bags 

have been collected in Tembisa by a 420 

daycare centres, who were rewarded with 

mattresses, backpacks, carpets, chairs and 

even fridges or stoves for their schools.

Lungelwa Mnyamana, brand manager 

for Essential Foods: Bakeries of Sasko, says 

that when the project was launched in 

2015, they had hoped members of the 

community would support the initiative 

and each other. 

In Tembisa 65 000 of the bags came 

from Rhandzo Daycare. Mabel Mashiyane 

has selected a fridge and freezer, stoves, 

washing machines, as well as a carpet and 

tables and chairs as the reward for her 

daycare.

include Adcock Ingram, Diplomat, Aldor, 

Aspen Pharmacare, Aspen Nutritionals, 

Bambisana, Lion Match, Clover, Colgate, 

Danone, ESE, Glaxo Smithkline, Irvin & 

Johnson, Little Green Beverages, Loreal, 

Lucky Star, Marble Gold, Mars Africa, 

Mondelez, Nestle, Parmalat, Pioneer 

Essential Foods, Premier Foods, Prestige, 

Quality Sugar, RCL Foods Consumer 

Division, Snackworks, Entyce, Tiger Brands 

Milling Grains, Tiger Brands Culinary, Total, 

Twizza, Unilever and Heineken.”

Smiles All Round! ICC Buying Group’s Gert Scheepers (left) together with Dr Kgongwana, CEO of 
the George Mukhari Academic Hospital (middle) and Dr Zacharias Francois ( Grysie ) Annandale, 
head of the Department of Plastic and Reconstructive surgery.

In a very close second place, Matema 

Mashilo from Bophelong Daycare collected 

60 000 bags and in third place goes to 

Sekgowagowa where Paulina Tselana  

and her team collected a total of 34 500 

bags. 

Seventy one daycare centres in Soweto 

have collected 75 200 bags, and a total of 

278 prizes will make their way to them.

First place goes to Thando Ndugayela 

from Joy at Caroline Mavuso Daycare who 

has collected 10 100 bags. In second place, 

Motjholoko Mucholoko Daycare run by 

Manini Matamela collected 9 750 bags; 

and Ellen Seleka from Lesedi Daycare came 

third with 8 200 bags.

The project will be rolled out in the 

Eastern Cape and Qwa-Qwa in 2017. 

Tembisa daycare centres collected over 1 million bread bags



Conventional supermarkets were not 
ready at first for the onslaught of 
these discounters, who are able to 
supply excellent product quality at 
prices discounted up to 30% of the 
conventional chain store prices. Of 
late, many traditional supermarket 
brands have hit back by discounting 
their own private label products to 
match the discounters.

However, the competition even 
between discounters is growing 
apace. In the panel below, we 
analyse the strategies adopted by 
two discounters in Italy. Located a 
mere 80 meters apart on the same 
street, they have many similarities 
but they have been forced to 
differentiate themselves from each 
other in order to attract customers 
to their doors.

Both chains are now waiting for 
the arrival of ALDI in their area and it 
will be interesting to see what other 
strategies are adopted between the 
three discount chains.

Cleaning the Cape
More glass and paper bags and 

less PET bottles and bottle 

caps have been found on Cape 

beaches during a clean-up that 

took place earlier this year. 
According to the results of the 20th 

International Coastal Clean-Up (ICC) 

that took place in September, glass 

bottles and pieces and paper bags have 

taken over from PET bottles and bottle 

caps as macro pollutants on Cape 

beaches. 

The ICC is an annual event and one of 

the highlights of the industry’s Clean-Up 

and Recycle Week SA. This year’s event 

was dedicated to the memory of Nelson 

Mandela and enjoyed the support of 

all the packaging streams, provincial 

governments, local municipalities, 

environmental organisations, businesses, 

schools and the community. 

According to John Kieser, 

sustainability manager of Plastics|SA 

and coordinator of the clean-ups in the 

Western, Eastern and Northern Cape, 

9 243 volunteers helped to pick up and 

remove litter from beaches, rivers and 

water sources in these three provinces 

this year. 
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INDUSTRY NEWS ▲
How discounters compete with each other
By Antonello VilArdi AdApted By Hippo Zourides

The European discount supermarket phenomenon has spread throughout 

the world (having spared South Africa for now!) and the effect of chains 

such as LIDL or ALDI from Germany and DIA from Spain are being felt far 

and wide.

Size

Pricing strategy

Fresh bread

Additional bakery items

Customer parking

Fresh produce 
positioning

Convenient hours 

Weekly promotions

Extra week-end specials

Loyalty programme

Penny Market

1 000m2 / 4 checkouts

Everyday low prices

Fresh bread baked daily

No other bakery products

Open air shared parking with 

other tenants of the centre

Freshness welcomes the 

customer at the store entrance

8am to 8.30pm Mon to Sat

8am to 1pm and then

4pm to 8pm on Sundays

From Thu to the following Wed

None

Points are accrued for goods over 

a certain value and the points can 

be redeemed for prizes

Lidl

1 200m2 /5 checkouts

Everyday low prices

Fresh bread baked daily

A range of bakery items 

available

44 underground parking spots 

reserved for its customers

Fresh produce department is 

located deep inside the store

8am to 9pm Mon to Sat

9am to 8pm on Sundays

From Mon to Sun

Available Sat and Sun

Loyalty card linked to a 

credit card with many offers 

available to the card users



Bidcorp Food Africa 
and Puratos establish 
joint venture
Bidcorp Food, a subsidiary of 

JSE-listed Bidcorp, has signed 

agreements with the Puratos 

Group NV (Puratos) whereby 

Puratos will become an equal 

shareholder in Bidcorp Food’s 

Bakery Solutions Division (BBS).

BBS manufactures and supplies bakery 

ingredients to industrial bakers, the craft 

market and large retailers under the 

Chipkins and NCP brands in South Africa

Puratos, a business with a turnover of 

€1,6 billion, has its headquarters in Brussels 

and specialises in the development and 

production, as well as the international 

distribution and marketing, of high-quality 

ingredients for the global bakery, patisserie 

and chocolate sectors. 

Bidcorp CEO, Bernard Berson, says the 

proposed transaction provides BBS with an 

opportunity to grow its existing business 

and to develop new products and tailor-

made solutions for the South African baking 

industry.

“This acquisition in South Africa will help 

us further develop the booming African 

market. We want to expand further in 

Africa. Not only does it help us strengthen 

our global presence, but it also gives us 

the opportunity to bring the same Puratos 

quality ingredients to every baker on the 

continent. With this investment we also 

aim to accompany our industrial and 

retail customers who look at Africa, just 

as we do, as the next big frontier,” says 

Daniel Malcorps, Chief Executive Officer of 

Puratos.

The closing of the transaction is  

subject to the approval of the South African 

Competition authorities, the  

South African Reserve Bank and other 

conditions customary to transactions of 

this nature.
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Leading trade fairs, exhibitions and events of 
interest to supermarkets and their suppliers

DIARY 

For more information on these and other events, go to www.supermarket.co.za 
(Trade Fairs & Events) or contact us on (011) 728-7006

NATIONAL 2017
4 February Tru-Cape opens Heritage Orchard to the public
Grabouw Tru-Cape Fruit Marketing will open its Heritage Orchard of historic 

apple and pear trees to the public for a guided tour.
15 February My Business Expo
Johannesburg Experience an array of the most powerful and unique solution-driven 

exhibits.
21 February Africa Energy Indaba
Johannesburg The Africa Energy Indaba brings together international and 

continental experts to share their insights and solutions to Africa’s 
energy crisis, while simultaneously exploring the vast energy 
development opportunities on offer in Africa.

22 February Payment Ecosystem and Gateways Conference
Johannesburg To have a successful online payment system, businesses need to 

ensure that they have the latest technology, know about challenges 
facing the industry, as well as innovation, payment processes and 
the importance of the payment gateway system.

23 February Independent Trade Forum
Johannesburg	 Identify	mutual,	profitable,	independent	retail	and	wholesale	growth	

opportunities	and	understand	the	profile	and	buying	habits	of	
the informal retail shopper. Learn how to engage and build loyalty 
with	the	informal	trader	and	his	customer.	Hear	first-hand	about	
your customer’s trading strategy, expectations and priorities and 
understand how the channel employs data insights and effective 
shopper engagement, activation and loyalty generation.

23 February Independent Trade Forum – Supplier Briefing
Johannesburg	 The	ITF	dedicated	briefing	provides	the	rare	opportunity	to	hear	

directly from the CEO and executives from major players in the 
independent wholesale and retail channel. 

INTErNATIONAL 2017
8 February Fruit Logistica
Berlin This specialist trade fair offers the sectors connected with the fresh 

fruit and vegetable business an ideal opportunity to present their 
products across the entire added-value chain, from growing to the 
point-of-sale. 

15 February Biofach – World Organic Trade Fair
Nuremburg Biofach is an important business event for the organic sector, and 

both a get-together and an opportunity for positioning. 
22 February PLMA’s Annual roundtable Conference
Warsaw PLMA’s annual Roundtable Conference helps member 

manufacturers and retailers to learn about the latest trends, 
identify opportunities in private label, and understand competitive 
challenges.

22 February Casual Dining Trade Show
London A dedicated trade show aimed at the highly successful casual dining 

market, in which the UK is rapidly becoming a world leader.
26 February GulFood – Food and Beverage Trade Show
Dubai Gulfood is the Middle East’s leading dedicated exhibition for the 

foodservice and hospitality sectors. The event provides industry 
suppliers with the region’s largest central business hub, ultimately 
delivering an unrivalled product and service showcase and the 
opportunity to meet serious international buyers face-to-face.

28 February Global Food Safety Conference
Berlin The Global Food Safety Conference is a unique annual event, 

bringing together over 600 food safety specialists from over 40 
countries around the world to exchange knowledge and best practice 
and to discuss and debate the questions you face every day when 
managing food safety in your company.


